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01PCO01

Organizational
Management 1:
Organizational
Behavior

A

1,2

Ry by Fv0
294

ESRRADBEYIE, ANRIZEKDEZHANKREN

ZOa—RIE, BANEDK S ICHIBETITEHT S
» EDLSICEMATEA, EDKSICHEENE
AT AN 20T, ERNGMBERECRES
&SI EINATLNS. K YEMKMIZIK, a—
ZRBIFEN, TIL—7, BEDIDDORTIZH
BIhd TAFAORTIZONT, BREER
DMEICOVTERT . VI5RIE, #HE T4
APvay, F—RRAT4EA—LTLAIC
LYUBHBENhD.

MBA-IB Student ONLY
OAFMOO1 & Rl —,
RETEE,
EEHBEHE

01PC002

Human Resource
Management I: Human
Resource Management

A

+7.8

Imam Hassan

This class will strongly focus on
differences between HRM in Japan and other
countries, discuss and understanding
strength and weakness of Japanese unique
HRM.

MBA-IB Student ONLY
OAFM002 & [E—,
RETR¥E.
FTERHERE

You will be required
to purchase cases
for the class.

01PC003

Marketing 1:
Marketing Management

#B

13,4

Tan Caroline
S.L.

ZOIA—RIF, I—=7T 10T DERNLEEE
BWEAE T TAVTEEBERT S LETRE
REREBET L1012, BE T Rhyda
Y, T=RARET A EEHAEDOETTYI V&N
TW3. ZOI—ARTIE 3IDOEEMNHS.
FY, ISUT4VY, HBETH €AY
F—vay, ROV azZUJItEEAEBNM=Y—
T4 T DREITENT, MBAEDK S I
BEAET AN EERT S & FEF, XD
B BBROT—RRAT1EBELT, ¥4
T4 UTRBEOERERDD. EZOEMIE,
=TT 4T DEBICKHLT B1=0I1Z, K
MOBBMICEZDENEBHDH L. REIC,
BERREY—ILOMTERA ESRRKRDS
W, =T T4V THEDIR, I—47T427
HRED/ 9N EERT 5.

MBA-IB Student ONLY
OAFMOO03 & R —,
EETRE,
THEBHERE

01PC004

Business Strategy I:
Business Strategy

&#C

+7.8

FH EE

BREHERE FANOVTERERTHD. BE
HERIE, £EE RESHNTLIRE, SFE
DHEIRERICBENTW ODEHEHE, %
NEERIE TV =ODTF YT H D VIR
DESHIDTHDHEEAD. COBEEHTIE, 8
EHEE (SR - RPBK) EREL, RETD
FOHITRELL D, REENERO-OOER
P, ERMFOLODIL—LIT—H #ERTS
BE BERER -2V TFEERDLSIIHR
HFEhTWS. Ft, JSRTHEE =ROT—
ARA—TFA—BEEBLTAVE—59F14T
TSR ERIET 5.

MBA-IB Student ONLY
OAFMO004 & R —,
EETRE,
FTHEBHERE

01PC005

Finance I: Corporate
Finance

A

15,6

AE B

COa—RIE, HBEBELNUBES LUVLRTE
DEREERS B-OICRELLED, 3—KRL—
FI7AF U ROERNGBRICEREL T

EELETARAAY avBRITLEEDTHS

TEL2AEPTOC ) L OFESE RELER
WEDRESE BUBKROFEAEL EEFE
IZ7Y. ThIER¥ORMOMmE 251+ vy

a70—, BAXROMEFHIR b, BLUEXR
FEHOTOERIZERT H. 51T, THRKE

TANVT—=I5—EH RBUERS LT MBAIC
DWTHEAN—F 5.

MBA-IB Student ONLY
OAFMO05 & Rl —,
FETERXE,
FERHERE

01PCO06

Accounting I: Basic
Accounting Theory

#B

t1,2

B HE

This course aims for introducing students to
some basic topics in empirical accounting
research, and to essential methods applied
to tackle research questions. Course topics
include earnings management, tax avoidance,
audit quality, corporate governance,
financial report disclosure quality.
Students have opportunity to learn the
research design and approaches from existing
accounting literature. (Prerequisite:
Accounting 1)

MBA-IB Student ONLY
OAFMO06 & R —,
EETRE,
THEBHERE




01PCO07

Global Management I:
International
Relations and
Economics

A

R BS

ESHRRIE, B €@ BELE VEONE
RTIEBRTERVNT O—N\ILREORENHE
%115, Ff-, ESRRLBUA - BF - BT
ESEEICh-2ERMEONE TV 24—
TW3. 5 LE-ERREZERT HISHLT,
ERREGARFF (IPE: International Political
Economy) | DERAEELD. KI—X T,
AERBEOHEMERICER Lo DERLEOE
BISOVWTELMICEE L%, BEERBAEED
WREERT 5 -OICRBELRER@ATY—ILEE
EZRRcLYREET L. B, EBRES EEe
R ZEBELRCKIDPEEEH FLIS5LEE
BICHTHERFE, 74— En(cn—nN
YE—2 a3 vEHCHIREICONT, BERBUAR
FEOIODHRE ()T YRL, YRS XL,
TV RER, BRER) (CEOVTHRIET
L, BAOBRZAE SRRAVEREEICLNED
HEERIFLBIDONEEZD

MBA-IB Student ONLY
OAFMO07 & Rl —,
FETERXE,
FERHERE

01PC008

Operations Management
[: Operations
Management

#B

+7.8
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B AT RM,

ARL—2avX - IRxTAURE, EIS, BHE
FFY—ERORE, E£E HEOFHICHE

hHhoTWad. AXRL—23 VX -IRTAV MY
BT RTAY MY A TV RDERE DR
W& T, BEUFEOBAICE >TRMYEK
bhbhd. ZOI—XTIE PERT/CPM, #RAZEHE,

FEmEaHTE, BRREMM, EEEETTILEL
S352DARL—2 3R - IRDAY MERIE
TRCAVIGAIVAD CEY Y REBNT

% BLrEVYICHAET 2EANLEE, ET

U, RABEUFRL—Ya v X~OBRAE, B
ETENHOHREICLIEBRNOFET D

MBA-IB Student ONLY
OAFMO008 & Rl —,
FETERXE,
FERHERE
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01PC101

Business Mathematics

FA

13,4

" B KE R,

AR ER

BEOESKRRGEEMART H-DIC, BFEHD
BLInd EDRRAEER ECRRICERAE
NTWABRAUEEN LA ERZGCRAT 50D
PHBEBNTHELEBMET D C0a—R
Tld, ECHRRABZORBLELDZINLOHD

EvoR, FIzIE BHETST, 1751, BRE
#Et, MOLGEER/N/LEL—TF D &rEY
JIZHLT, £AEE EXRAMLEELEDRR
ADIGABIBGREE, VIRABBERALEND,

BET 2 NHOREICL-THEET D

MBA-IB Student ONLY
OAFM101 & Fl—,
EETRE,
To74 v (RBERA
[DED)

01PC103

Introduction to
Economics 1

#B

AT38

AE B

COI—RTIE, BEBAIARFRERERES
O—/NLHIGEERT 2-OICRBELSND, =
Y OREE - v ORFROERNGHRITESR
LTS FE - #HGLERREDAH =X L
HEEORIRENR AR, BREADA FTEH
¥, REDE, FBHR MEEHHE LR
T#RED), EEOFERKIEDAND=XLURA,
ER BRFE BEIES BREFLER), 7
A VRETIL@HBIXHEETIL, BERY, BUFX
HRY), ERFEREXE-1VILOAHZX
LOERERELL, EBLISAFEERZA
NoRET 5.

MBA-IB Student ONLY
OAFM102 & Rl —,
FEETRE,
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01PC201

Organizational
Management I1:
Professional Manager

B

13,4

The MBA-IB Organizational Management 11:
Professional Manager Course aims to provide
students with the opportunity to learn
practical and real world issues, and
challenges as well as strategies from the
micro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

OAFM201 & Rl —,
RETRE,
@

01PC205

Human Resource
Management I1: Stress
Management

B

1,2

=t mE

The course is designed for students to
acquire theoretical and practical
understanding of stress management skills in
the workplace. Using cognitive-behavior
psychology, tension releasing exercises,
hypnotic relaxation and other techniques,
the course aims to familiarize students with
actual stress reduction skills and the
theories behind them.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
OAFM204 & [E—,
RETR¥E.




01PC207

Business Anthropology

B

SASAGAWA
ANNAMARIE RUELLE

usiness anthropology is the application of
theoretical frameworks and research methods
from anthropology to understand and solve
management chal lenges. Business anthropology
can help managers design and market products
in home or overseas markets; adapt to new
organizational cultures; communicate
effectively across with stakeholders from
different cultural backgrounds; and predict
and manage conflict in global business
situations.

This course will introduce ways of thinking
about and researching culture and cultural
differences from the anthropology. After an
introductory session covering the
fundamentals of business anthropology, we
will focus on thinking about how business
anthropology can contribute to solving three
specific management challenges: product
design and marketing: organizational
culture; and cultural conflict in global
business projects.

The course is aimed at students who are not
familiar with anthropology or qualitative
research in the social sciences.

OAFM203 & Rl —,
FEETRE,

01PC225

Leadership and
Interpersonal
Dynamics

FABC

£

0SA Howard

The ability to build and maintain strong
relationships based on trust and mutual
respect is one of the critical success
factors to be an effective leader in today’
s complex multinational organizations. At
the same time, a leader must drive action
and overcome resistance to deliver on
expected outcomes. In this course students
will learn about leadership based on group
exercises, reading materials, and lectures
based on the instructor’ s experience at top
global corporations in the aerospace and
mass media industries, and the writings of
professors and instructors at leading U.S.
universities.

OAFM206 & B —,
EETRE,

01PC226

Corporate Philosophy
in Global
Organizations

e

K7,8

SASAGAWA
ANNAMARIE RUELLE

Why does an organization exist, what values
should guide its leaders’ decision-making,
and how should leaders identify and
communicate these values in a global
organization? Japanese companies,
particularly organizations with long
histories, are known for having addressed
these fundamental management questions with
distinct and well-established corporate
philosophies. As Japanese firms pursue
global business expansion and as the
workforce within Japan becomes more diverse,
what role should corporate philosophy play
and how can firms communicate their
corporate philosophies effectively to
stakeholders from different backgrounds?

This course will cover the following topics,
from both an academic and practitioner’ s
perspective:

1) What is corporate philosophy?

2) What is the role of corporate philosophy
in global business management?

3) How can global businesses effectively
communicate their corporate philosophies to
diverse stakeholders?

The course draws on insights from the fields
of intercultural management, corporate
communications, organizational development,
and corporate governance and is recommended
for students who wish to deepen their
knowledge of the relationship between
corporate philosophy and global business
expansion.

OAFM207 & Fl—,
EETRE,

01PC228

Corporate Management

FHA

3.4

it

Eige:

The MBA-IB Corporate Management Course aims
to provide students with the opportunity to
learn practical and real world issues, and
challenges as well as strategies from the
macro managerial point of view. Students
will learn theories and frameworks, and
practice how to apply them to real cases.

OAFM209 & /] —,
HETERE,
*E




01PC229

Uniqueness of Human
Resource Management
in Japan

e

7,8

WA fth

This class gives discussion on Human
Resources Management in Japan. focusing on
differences between HRM in Japan and other
countries in general. It gives discussion on
strength and weakness of Japanese HRM as
well. It also includes history of Japanese
HRM how it is developed, current status and
issues, and discussion about the future HRM.

OAFM210 & Rl —,
HETERXE,

HEF 54 4R
&)

01PC230

Contemporary Issues
in HRM

A

17,8

Imam Hassan

This unit aims to critically examine human
resource management issues which are
emerging in contemporary workplaces and
organizations. It seeks to integrate and
build on the previous human resource
management units. The issues are examined
from a variety of ethical, global and
practical perspectives and competing
approaches to the issues are debated. The
scope of the issues are described, their
influence on human resource policy and
practice and their impact on various
stakeholders explored through the concepts
of the dignity of work and solidarity. The
unit addresses the importance of a range of
national and international contexts in
shaping the link to strategic success in a
wor |d of changing values and demands. Each
employee brings with them considerable
challenges and contemporary issues must be
able to consider these within the
opportunity to make a difference both to the
employee and the profession.

OAFM211 & Rl —,
RETEL,
A E

01PC231

Negotiation and
Conflict Management

B

17,8

Imam Hassan

“The purpose of this course is to understand
and use the theory and processes of
negotiation as they are practiced in a
variety of settings. The course is designed
to be relevant to the broad spectrum of
negotiation problems that are faced by
managers and professionals. A basic premise
of the course is that while a manager needs
analytical skills to discover optimal
solutions to problems, a broad array of
negotiation skills is needed for analytical
skills to be accepted and implemented. Class
sessions explore the many ways that
individuals think about and practice
negotiation and conflict management - with
col leagues, employers, employees, clients,
outside agencies, and others. Since
negotiation and conflict management involve
individual abilities and not just

intel lectual understanding, we also will
look closely at personal skills and
experiences. You will have a chance to learn
more about your own preferences and the
consequences of the choices you make. In
addition, you will be asked to accept and
offer feedback on the negotiation behavior
that you demonstrate and observe. My goal as
a course instructor for you is to empower
you to become more comfortable negotiating—
to appreciate the professional and personal
enjoyment to be derived from negotiating.

0AFM212 & Rl —,
RETRE,
@

01PC232

Knowledge Management

#B

X7,8

In today’ s global environment characterized
by accelerated, change, innovation and
interconnections, corporations, businesses
and professionals must constantly evolve by
gaining and develop new knowledge for
continued success. This course will develop
your knowledge and understanding of
contemporary theories and practices of
knowledge management, and how knowledge is
acquired, applied, created, shared and
disseminated in organizations. In other
words, the course will address how
knowledge or intellectual capital is created
and managed to offer new value to all
stakeholders.

Specifically, course content tackles the
individual, group/team, and
organizational/interorganizational
dimensions of managing both explicit and
tacit knowledge. Classes will be a mixture
of lectures, discussions and case studies.

OAFM213 & [/l —,
EETRE,
&




01PC401

Global Skills I:
Coaching to Grow
People

e

1,2

=t mE

Using cognitive-behavior psychology and
other techniques, the course aims to
familiarize the students with both actual
coaching skills and intellectual
understanding of these skills. The course
will deal with both what personal growth
means as well as how one can facilitate it.
The course includes not only other-coaching
but also self-coaching as self-development
is essential for promoting growths in
others.

Limit of 18 seats
available. This will
be determined by the
first eighteen who
complete the TWINS
registration.
OAFM208 & & —,
RETR¥E.
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01PC105

Introduction to
Economics 11

e

15,6

Maswana Jean—
Claude

ZOI—RTIF, BERAIBRFZERERLEY
O—NLTHiEEERT 5-OICRELEIND, =
Y ARESE - TV ORFZOEANGHRICESR
4TS TiGHEE (eSS Fxeths B
GG, RETE), SR - BEECK (ISR, LM
BIER, IS-LMSMT), ERRE 5 & ERRIRE (ExiE
e eiEN, BRFIR, BEH5T0v s, ERR
%), NEABERBENE BEHTES B
BR7 1w v —BERK, €RFEMESR <o TIL=
LIV - ETN), BERRERBRKE
®, FHIRARER WENRER) OERER
BEL, BEOTRAvIavIt&YiThh
%.

OAFM304 & B —,
EETRE,

01PC301

Finance I1: Valuation

&G

13,4

RE B

COIA—RTIE, HBELEN T« FoIvIL -
T—4 v FEBRET =R BEL A EMIETE
ICRAPBAZICERENTS. T1Fow
=4y b, HICMAIZB DV THEEICHERS
h BT & RHRETM <R3 S48 (WACC,
CAPM, R—%) &, WL OHDFEEHEGIET
U, 2Y—FyviaT70—FETI), BRIAEE
T, YT 4 TIVE) ERBNT S, 3—RET
BFIC, BAEMNFEFv Y21 T70—FFHLEY
BESIEEZANT, BEMEZHAETST1 XA
DUk FryaTn—- AYy RIZERT D
CEERELL, BERRXOCIIRATARAY
vay, T—RREAT 1 EOHAEDLEIZLYT
hhs.

OAFM305 & Rl —,
HETERE,
*E

01PC302

Finance I11:
Derivatives

B

15,6

AE B

This course focuses on basic concepts in
derivatives which are very popular and
frequently used in financial institutions.
It shows students the basic characteristics
of forward contracts, futures, options and
swaps. It describes the concepts of
arbitrage/hedging and how to evaluate prices
and value of each derivative. It also
introduces put-call parity, option Greeks
and option strategies.

OAFM316 & Bl —,
RETEL,
A E

01PC307

Accounting II:
Financial Analysis

&G

K78

COa—RIE, HBHEROBRAFEFETHL
TREOUBFT—RICET HHMETL, ©FF
BEFET DEENEBRT HE=HICTHFA S
f-, BERXOBETHD. F, HEHVIH
DIT7EMAL BT 2EMMTECLLR
NT 5 ZOI—RTIE HEXNEEX - BHHHE
E-FBHHEBLEORB AN D, MBHARIW
ISBET B FEETHRET S MTFEITONT
&, FvviaTO—54, BSOS KESH
#, BEESW, LLESN, HB#ERICEOICT7
UEAVE LN EEND. (BIEEHK:
Accounting 1ZBIEFTHD &)

OAFM306 & Rl —,
HETERE,
*E

01PG311

Marketing I11: Market
Research - Cases and

Application

FHA

A7,8

Ploch Manuel

TE—NEER R EELT HAHIBORSICER
L, EGHREHMCERMEEBENZHIELTL
MEFRIER DAL, Coa—RIE, E#EL, R&
B #MA0BENESHN, ThISELTRITSh
B2 0—NVERICETEY—7T 1 VTER®
Y—ERICERELTD. T—RRETAIZHL
T, Y—ERPERHIZRY LIFD. £, J
O—NLI—7 T4 V7 E#RYEL I THBEIC

1Tk YR END

OAFM309 & Bl —,
RETEL,

01PC312

Marketing I11:
Branding

EA

K7,8

Tan Caroline
S.L.

IS5V RIE, SICE>TARENICRLMEDH
PEREND—DOTHD. TV FEHEIE BEOH
SEEORARGES. TS5V RETSY RER
DELGZIATHAEOEMRE, BEOAVILT A
LRABITS VR - TOA T+ &HRETHLETE
ETHD OI—RTIK, TS5V RETFUFR
BTEOEREERT S, FE(E, IV FORY
Lazvy, HBE MR RE JSU REHE
TE—NLISUFOEBRERETS. COa—
RIFHERET—RREIT A E2ANT, FEE,
BRRAGEEDTATTOREEHERL, RRTD
WeE5Z2560%

OAFM310& [/l —,
EETRE.
&




01PC328

Entrepreneurship I:
Entrepreneurship

HERE

P

Ploch Manuel

COEEIF. RENDHREXERTSE DL
HOEHR. BLUG ) KEEITHITIRERDE
BEEBTHLEARICT DL SICHRESNT
W3, BERNEICE. T—RREAT1ORHEL
32, RA—+T Y THEET ZEEREEEH
RTBEEED,

9/5, 9/1, 9/12,
9/14, 9/19 ({R)
BRI EEDAREMA
HYET,
RIEHZEIEIE8 A
BAIZRESNFET,
OAFM311 & Rl —,
HETERXE,

A E

01PC329

Entrepreneurship I1:

Demand Chain and
Innovation

EES
REH

E L2

FH FE

BERETIZ. BKBRELEAMDOVTHENRT
BT EITEST, FA—NILTEHAELEED
. REMADE SRAMIZE LWERREET
3t=HITBBELELLERNABEEZEET S,
SRIFHESE ERMT—RREI—T1—HEER
LTAUA—59F 1 TIZE M ERMTS

OAFM312 & E—,
KETEE,

8/9(Fri) 7.8
period, 8/10(Sat) 1~
8 period

s (54 R
&)

01PC330

Technology Management

B

K7,8

FH FE

ZOEETIE, T4RNhyPay, ¥—RR4A
TR AHEDLE, BIFRE(TRIAY
kAT FH/ RO DRKEEIRE - BR
TR ELEEMICHESNS. ThIZEWNEZS
L TRENEDLSICEZRIEZS HL, £
CHADELBHIEEEZEENLSITEFLTLKASE
N EVWSIRBITHLT, ERLOTERERSC
EEBMELTVWSELMINTES. COBERT
&, BfRELA/ A= aVICHETS07 -
AVRTFUROREEERICET S FE VI (ZDL
THfh, BFREEBREDEREZE>TY
<.

OAFM313 & Rl —,
HETERE,

HEF 54 4R
&)

01PC331

Finance Seminar 1

FAABC

FiERs

A BL B &
2

ZO3—RIF, FEOEANGEBSOERLEIZE
RELTD. BIEEXF—LEHERL, CFAGR
M EH#T D Research Challenge Competitionl=
M 5. ZOAURIZEWNT, FF—LIZCFA
HEIMEET D5 —45 Y FEEEITT S, FHE
TOtERICIE, FUADH, FrvyiaTo—
TR, DEGRBEOHE, RREOHTE, Bk
UR—4DEENEEND. ST TOERICE,

LREEDIRS—T 1 T ~DBMAEEND

(BEEH: 274F VR 1 H&U 1E2BEF
THdHo L)

ONLY for those who
will particilate in
CFA Research

Chal lenge

OAFM314 & [E—,
HETREE,

01PC334

Finance Seminar 11

e

Vel

B AR KH &

H

This course focuses on practical application
of basic concepts of valuation. The members
would participate in the CFA Institute
Global Investment Research Challenge
Competition sponsored by CFA Institute. The
members consist of Tsukuba team. The team
will analyze the target company which is
given by the CFA Institute. The analysis
includes the business structure analysis,
SWOT analysis, five forces analysis,
financial ratio analysis and should result
in the valuation. The valuation process
includes the scenario analysis, cash flow
projection, estimation of required rate of
return, estimation of growth rate, and
estimation of beta. The analyzing process
includes the participation in the IR meeting
of the company during the time. Top four
team who are selected by the reports could
be entitled to make a presentation at CFA
Institute (Japan). The champion team in
Japan can proceed to the Asian Pacific
Investment Research competition. The
Finance Seminar Il is basically held for the
preparation of the Asian Pacific
competition. This seminar requires strong
commitment, energetic contribution and
cooperative teamwork in addition to the
comprehensive knowledge of finance.

ONLY for those who
will particilate in
CFA Research

Chal lenge
OAFM317 & El—,
RETR¥E.

01PC337

Business Model
Innovation

A

K7,8

FH FE

COEZIE, BERECSVTRICEETHED
FREFLEEDELSIZEELTLC DD, HB
WEHFLWEDSRRETLEESHERL, #BEL
T ONET 2 HERE, PENBRTED
KHICEEISh TS, BIEEL BREEEOA
EE, MBBRICET2AEONEONS, Bl
ECRRETIVICDOVWTHIL - BRETS5 &I
5%, BETIE BROIL—LI—VICETS
LY Fr—&, EBULTBHZRY LIF-BRE
NTIVRECBMYANDZETEENRZEDHD
CEBES.

OAFM315 & Rl —,
EETRE,

S (A 254 V4R
&)




Law, Public Policy
and Business Strategy

Creative industries are sectors of organized
activity whose principal purpose is the
production, promotion, distribution and/or
commercialization of goods, services and
activities of a cultural, artistic or
heritage-related nature. Creative industries
not only generate economic wealth at the
national and regional levels but also
produce cultural values and identity that
are indispensable for humankind. Creative
industries can promote nation or regional
branding and soft power.

What exist in the core of creative
industries are cultural values or products
that can be protected as intellectual
property. Intellectual property rights to
cultural values or products support a
diverse range of business activities in

Professor Toru
Kodama at Ryutsu
Keizai University in
Japan will provide
this course.
Identical to
01PC340.

Lectures are
conducted in
English.

OAFM319 & El—,
RETR¥E.

01PC340 regarding_CuIturaI 1 1.0 |1-2 A £7,8 RE #& creative industries.
and Creative
Industries While capturing these characteristics from a
wider perspective, this course aims to give
students an opportunity to gain the basic
knowledge of intellectual property strategy,
together with business strategy insights as
well as legal and industrial policy
perspectives, regarding several selected
sectors of the creative industries,
especially the media and entertainment
industry.
sZiR# B (International Adaptability)
. = y BE |y ew | BER st - w2 .
MEES [=Y=E o |BEAH | EEFH | EBER FEEE ¢ REME %%
Hik BER
This course explores some theoretical Face-to-face
concepts and practical examples related to (partially online)
Cross Cu'“"?' X the global manager’ s environment, social O0AFM401 & Rl —,
01PC421 Manag?ment I 1 1.01(1-2 FAA +1,2 Magnier-Watanabe responsibility, national and organizational |EFETHRZE,
Managing Across Remy culture, foreign market entry, and global E G54 U8R
Borders leadership. )
COHEETIE, T+RAvay, 7—RR%HE  |Face-to-face
Te4RXLEAEDYE, o OLRL, B5UIC |(partially online)
S/OALRNILORADOBRICEDE, ERE D+ |0AFMA02L F—,
RTHEFIEEREICH LT, ERETHTHER RETEE,
c Cultural EToTWK. BREICBVTRY LIFE2ER5 b+ |[REH V54 U H#A
ross ulitural ) EvseLTE BEVRTLLEZORESAF |B)
01PC422 Management I1: The 1 10/1.2 G K7.8 Magnier-Watanabe | s z 1 12551+ 2325, SR FOHLBIE - %7
Challenges of Remy (CBEY 53R, ERMLEERSOSFOEHO
Globalization Fix EBREZICETIEROBFENGERT
DRE, BHEEREOERE, JTO—/LEAN
EREELE, B FOhb.
This course is for the Field Work pre- Identical to
departure. Students will be researching and |01PC440.
. . . analyzing specific assigned topics in Lecture is conducted
01PC440 Busmess Studies 1 1.0 11-2 BERE &rh Tan Caroline preparation for the company visits. in English.
(Seminar) o3 S.L. OAFNATA & F—,
KETEE,
This course provides students the OAFM415 & [E—,
opportunity to visit companies operating in |EETRE,
a different range of industries as well as
Busi studies 11 s Tan Carol i institutions involved in innovation in a
usiness Studies . an Laroline foreign country. Students will able to
01PC441 (Fieldwork) 1 1.041-2 h e S.L. observe international business concepts in

practice from the viewpoint of the foreign
companies.




01PC446

Overseas Study
Seminar [

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar Ii&, 727, 3—Av
NELFILRORERTEROERICSMT 5
LIZ&Y, BBEPESRRADFFICEES 5/3—
FF—ECRRRY —ILOENMERCMBE,
BT 2FEICIRET 2-DDHRELTHFA D
M LETATSLTHS. COTATSL%EE
LT LRER (LT, TMBA-IB) &1V 3) DIEHHK
BLOBFBEDE, FRRERMET IHEBRER
ET S FER FERREZKRICT S0
12, TERLEHELDEBREZETHLSEMS
hd B, BEEZFOIIRFIoO0E
/). BA-IBIZE 1T 5 BUEBEOREEHLLT,
B TOEERSMEIERUL TR TAEE S 4
LV R, EREEAL, —FHEEL
TETICRABTHIENTES. ATOYSL%E
ETEICIE, MBA-IBOIELHE LDpEN L, L
R— FDRENAROOND. RERTOEERSM
BRI BN EH 5T 53D THD
A, LABE30BERA, 45B5FE. 60BFRAC L ICRRIB4A
DITVIZHET 5.

OAFM403 & Rl —,
FEETRE,

01PC447

Overseas Study
Seminar 1[I

B

Vel

Tan Caroline
S.L.

Overseas Study Seminar 11i&, 727, I—

Oy NFERRIERORER THEUDERICSMT
52LIT&Y, BIEPESRADFFICEET S
IR— b F—EPRRRY — L OENMEROME

%, T AREICRBETILODONRELTY
AVOBILE-TAYSLTHD. ZOTATS
LEELSTHRERUAT. MBA-IB] £ 3)D
HUHE LORFBROE, FREAET S
BERETSH. FEL, FERRERKRIZTS
f=®IZ, TEDRETZLDEBRERETDHLSE
mEhd . ERETOIIRFI OO0
5HA). MBA-IBIZH 1T BABROREEHRHLL
T, W TOERSMTIKEMULE TR FNIEL
SEL. EMBIEE, VERREEN S, —FHE
BLTETICRARTZENTES. AT0TS
LEETHEICIE MBA-IBOELHKE &L DOHED

£ LR—FOREAROOND. REKRTOHE
ESMEMRISHMEICIBENEZHE5TEH0T
HBHH. LABE30EFRA. 45BFRI. 60BFMEC & ICRAE
BEDOIITIVIZRET 5.

OAFMA404 & [R]—,
EETRE,

01PC449

Overseas Study
Seminar 11

B

Vel

Tan Caroline
S.L.

Overseas Study Seminar I11(%, 77, 3—

Oy R\FERRIERORER THEUDERICSMT
52LIT&Y, BMIBEPESRADFFICEES S
IR— b F—EPRRRY — L OENMEROME

%, T AREICRBETIODONRELTY
AVOBILE-TAYSLTHD. ZOTATS
LEELSTHRERUT. MBA-IB] £ 3)D
HUHE LORFBROE, FEAREAET HE
BERETSH. FEL, FERRERKRIZTS
=812, TEDREHTZLDBEBRERETDHLSE
mEhd GF. EREFTOIIRFI OO0
HA). MBA-IBIZH 1T 2 BABROREEHRHLL
T, W TOERSMTIKERMULE TR FNIEL
SEL. EMBIEE, VERREEN S, —FHE
BLTETICRARTZIENTES. AT0TS
LEETHEICIE MBA-IBOIELHKE L DOHED

£, LR—FOREAROOND. REKRTOHE
ESMEMRISHMEICIBENEZHE5TEH0T
HBHH. LABE30EFRA. 45BFRA. 60BFMEIC & ICRAE
BEDOITIVIZRET 5.

OAFM405 & Rl —,
FETRE.

01PC450

Overseas Study
Seminar IV

BE

Vel

Tan Caroline
S.L.

Overseas Study Seminar IViE, 727, I—

Oy \FERRIERORER THEUDERICSMT
52LIT&Y, BIBEPESRADFFICEES S
IR— b F—ECRRRY — L OENMER O

%, T AREICRBETIODONRELTY
AVOBILE-TAYSLTHS. ZOTATS
LEELSTHIRERUT. MBA-IB] £ 3)D
HUHE LORFBEOE, FAREAET HE
BERETSH. FERL, FERRERKRIZTS
=812, TEDRETZLDEBRERETDHLSE
mEhd GF. ERETOIIRFIOO0
5HA). MBA-IBIZH 1T BABROREEHRHLL
T, W TOERSMTIHEMULE TR TNIEL
SEL. EMBIEE, VERREEN S, —FHE
BLTETICRARTZEMNTES. AT0TS
LEETHEICIE MBA-IBOELHKE &L DOHED

£, LR—FOREAROOND. REKRTOHE
ESMEMRISHMEICIBENEZRETEH0T
HBHH. LABE30EFRA. 45BFRA. 60BFMEIC & ICRAE
BEDOITIVIZHET 5.

OAFMA406 & Rl —
EETRE,




01PC451

International Study
Seminar |

BE

FiERs

Tan Caroline
S.L

International Study Seminar I is a custom—
designed course that provides students the
opportunity to take short modules/ courses
offered by other non-partner universities.
Students will be involved in class and group
discussions, presentations as well as work
on assigned case studies with students from
other universities.

OAFMA416 & Rl —,
EETRE,
&

01PC492

Global Management
VIIT: Advanced
International
Political Economy

&G

t1,2

R &

BUA L RFIE, BRICBVLTIIHEOME®HICHHI
Zbtb. Global Managent I: International

Relations and EconomicsTld, EMESBUARFS
(IPE: International Political Economy) 2

W BLUVES SR EEFPEFAES X
A—XRTI, TARAvYay, ¥—RRET4
ERXb#lAsEhE, ChoCmMAT, BHENK

FRem FREOBNERRE SLU/0—
NILEEBREORMBIC OV TRS. ARARI—R
I, Global Management 1%L 1=C &M EE
EHEB.

Only for those who
have passed
“01PC007 Global
Management [”
OAFM407 & [E—,
KETEE,

s (o540 R
&)

FERFA (

Applied information)

HEES

MBS

RE
Bk

B

RER
BER

ESiE S

EREIR

HLHE

REME

"%

01PC102

Data Analysis I:
Introduction to Data
Analysis

#B

A7,8

BEBROBAEENST—2PLHREADBITIE E
CRRICEDSIBRREERECELSETY

%. AFEETIL, Introductory Data AnalysisT
BNLE=T—2DMOEREEETHEh DR
o, ERSTOERORFEENET S, &5

12, YT bOzT7ELTIV—YT+ILT
REMDLERITICENT 5. THDLARI—RT
1%, BEROMBLITTELS, Bopfzal, B
BOFEIZEHD. BERNICIE, HBET—2%%
RT—RELT, TYL—TTHHERL, TLE
vF—2avERY. Ff, BALER—REL

T, BLEEERELIWZETS

OAFM501 & Rl —,
HETERE,
HEF 54 4R
)

01PC106

Introductory Data
Analysis: Invitation
to Quantitative
Analysis

EA

K78

TAOWIE, BRAREE, AXHE HRHEFE
DHHT, AW, T—RIEIVEERRE
ZDEHICALLATVNS. AO—RTlE, TF—
ARHONLEERNRIZ, MALERET—20
BALENT D, BAEMICIE, FT—20RREE
1, BREEEDM, MEAOHETE, HEOORSRR
E, BERTHD. oD REYZIZDONTH
HOEBLEMBICEALBERTEILANERD
CELEBMET SR TDH, BEOREITES
MREZEL, ThEBELT, S5LIHEMER
%.

OAFM502 & Rl —,
EETRE,
*o54 2 (RKRAE
[DED)

01PC502

Data Analysis I1I:
Principle of
Quantitative Research

&#C

15,6

REETIE, TANEOHH, TAOWH
B, SEEMMCLIBROBHNLE, TEDH
DEBITOVTHRBAT L. £2FRELT 2
ooaA Y b, GLWRITERDDH, V53R
B—HDHERY LTS ChODFEBERNL
=052, YL—TIo—vELT, Tor—+iA
BETVL, ZTOT—2EHHL, FL—TILE
vF—2avERY. AELNSLTLELVT—T3
VET—EORNOKERZEL CERERBOE
FOREMNSDEREBIET

OAFM504 & Rl —,
HETERE,
*E

01PC503

Data Analysis III:
Data Mining

A

15,6

REOT—AHLHHFERETS> 7O X %KD
(Knowledge Discovery from Database) & B
AR ADA—RTIFKDZBEEL=-DBIZ, ZD1
TOERTHEIT—EAIA=VTEBNT D &
TOERTRHFLGMBESFENALDND
M, RIA—RTIE, REWFETHEITYII—
Lavi—l, REAREZFBEHIHANL, T
DEBRERZR. JIL—TTHRELLZRECON
T, EDESBT—2ERELTEDFETHMN
TENEEML, FAERERIHL, T-20ORE
ERWTETS. FI—TI—9 LBAALR—ME
BEELT, BifEEEOMAORE,SDEMRE
#BET.

OAFM505 & Bl —,
RETEL,
A E

01PC504

Operations Management
II: Decision Analysis

&G

#1.8

B

REME, EROBBELETREEZESHE
HUBBREEZRYERS ODBRALEY—ILER
#I5 COI—RTIE BRREICEITDIHAL
BFvLUUERELTRRT 5-HOFRAER
ERFOTAER, ETILOHELEEITDONTE
BT 5 EHOBEZEHOBERRE, THERMED
TTOBRREY, BRUSBELHORLHIER
REFICLDPBBRELEDKRICE T HRESD
MOEOOERYE, ETILERBENLEHAEER
N7 5 BEOLBERREMEE, JL—T7—
VISKBRRT BDHEETS.

* o540 (REHA
)

OAFM506 & Rl —,
HETERXE,

* o540 (REHA
)
REFEIZHRBEREM




01PC505

Operations Management
[I1: Risk Analysis

B

K78

"B

YR E, VRY ERRT 5-DDRRMAE
JOvR, $vhbhb, YRYICET 2ARELER
ERETE-00TOERELTESESND, 1
RS, EITYRIIRDADREYRYIZ
EOCKEBREICHEARAENL TS, TOI—R
TlRIF, YRISHOBEANEHE, SLUTYR
IETE. YRITERAV M YRIIRDAY
MR B1-ODETINEHEZERNT D, Y
RGTANBYIY ., SUFRUTELVYRIT
FUAUREVNS TAEREAVT, BHEMLGRY
RIIXDAY MABEIN—TI—V 12k B
RYBHEETS

T34y HEHA
&)

OAFM507 & Rl —,
HETERE,

*r54 v (REHR
)
REFRIZHRBEREM

01PC506

Operations Management
IV: Project
Management

&#C

AEF R

JOd ) b ERUSEBEEHICE BHEER,
ETEL FEOERE EfLartO—LBEDY
AFLESNE-EETOEREEYICRTT S
ENBEETHD. COI—ATIE, FASH b+
IRTAYFOERUERHBEFEEZET .
B{k#9(Z1Z%, WBS Work Breakdown Structure),
Riroa—1) 2%, EVWM(Earned Value
Management), RIfIRIEY & 224, JVRIIHT
AUk, RERIZFOHEREHERLIN—TI—
VEEZBLTEETS.

OAFM508 & Rl —,
EETRE,
BEAFITEHAEN

01PC509

Operations Management
VI: Systems Design
Theory

#B

13,4

REF R

HEVRTLOBECHEEERI S LE,
BEOANEICBVTRYT 2 OICBRIDEELE
RAD—>2TH5H. 78—Fv— bk, ERRE(Entity
Relashionship Diagram), iKAEZEFX,

UML (Unified Modeling Language) i ED S A 74
SIUTHRER, HEVRATLOAREOEEIC
/D, EIT, BREE HFE ARAUEL
WozBREHE, AEPHEIRATLEET
LT BEFICRIID. ABETIK, TR (A
REBMNE, FATIVSIVIBEERV:
HEVATLOETIVEE, VAT LEEEINE
FETD.

OAFM509 & /] —,
HETERE,
REFRIZHRBERM

01PC513

Information Security

FHA

7,8

R—=hADo42Y
rEY

This course surveys the importance of
information security in the business world
and covers the introductory concepts. It
helps learners understand the principles
that frame and define information security
and how to implement them in the corporate
environment. Classes will be a mixture of
lectures, discussions, and case studies.

OAFM513 & Rl —,
EETRE,

S (A 54 V4R
&)

01PC514

Management
Information Systems

%8B

K7,8

R—=AA4942T
TEY

This course presents a survey of information
system topics from the managerial viewpoint.
We will focus on understanding the power of
information systems leads with strategic
thinking before diving into technical
topics. We will go through emergent
concepts, including data analytics,
security, social media, the sharing economy,
disruptive innovation, network effects, etc.
Classes will be a mixture of lectures,
discussions, and case studies.

OAFM511 & Rl —,
HETERE,

HEF 54 4R
&)

01PC515

Fake news,
Misinformation and
Disinformation

B

7,8

R—=hADo42Y
rEY

This course surveys the |iterature related
to false information (i.e., fake news,
misinformation, disinformation) and
understands how it polarizes our society.
Important concepts related to the false
information field will be discussed. It
helps learners understand the reasons for
people generating and believing in false
information and how we can find methods to
reduce their impacts on our society. Classes
will be a mixture of lectures, discussions,
and case studies.

OAFM514 & Rl —,
RETEL.

*E. W@\ (T IA
VHFRR)

EiRFE

(Common Area)

HEES

MBS

ESia

EREIR

HLHE

REME

"%

01PC221

Introduction to
Corporate Social
Responsibility

e

Torikawa Shayne

BMBEERIE, THEAOEBICHTIEENE
f£1 & L TCSR (Corporate Social
Responsibility) ZE&EL1-. REDHRMEE
1%, HEMEDORIECSV) & ) TR MLSA
YEBL 7 TE—FAMII Y b AU NEBRIAL
TW%. ZOI—ARTIE, CSREFHARELRE D
RRADFRERBNT S, 4 TSAF—22kD
CSROBEARBREFIE, HEBERT—UHRILE—
D|MAFZTTHEL, #HBH, BREAOZEOEA
NEFEIND. VS5RIE T—RRET 1 LER
ICEUBRENS.

OAFM601 & Rl —,
HETERE,
*r34 0 (RABERA
[DED)




COIA—RDQERZEMIE, ERFHKFBSMS
PREBEMLCLICHD. FER FRITBL
T, EONBTRLBHOAREZRET 2HEE

OAFM603 & Rl —,
FEETRE,

N - BREIENTES. COI—RIFPERITHE -
W BR TH Ry onrBNTHY, FLIFRRRET
FE B AR R zpmasl. BEE PEGHELETSTO
B ALY Xy |gyraviconT, BEICKSLA— FERE
International B34 Y, KB R(THEEHI. RFEY D3IV OMFERATZSE
01PC403 Conf . 3 1.0 |1-2| &F BERF &, fBR =E BRI LTSI ENEH LD FEIRE
onference Seminar I = Magnier f, $RTREABEASD ¥— - 5—=1"
Watanabe ITRBTDEEEIC, EDRRTAS Y b,
Remy, Tan KOHIHART—< LT THEL, BEOLSNY
Carovl ine S.L SATEEMT DI EMNPFIATLS.
COI—RADEHBEMIE, ERPHRFCSMT (0AFME04 & F—,
IRBEBOLLICHD. BEK THTFSy  |EETEBE
- R=N—FZRITREL, RRTIHRES
5 EMTES. International Conference
3 T Seminar [ & 2741, International Conference
Egg %iﬁ;ﬁ;;ﬁ‘ Seminar I1I-SR¥ HFLEL, PRTHRRERE
. 0542 A5 R 11 oy s ot L
International . N s IS, KBy I OHENEE2.5 BEZE
01PCA05 |o o orce Seminar 11| S | 1-0[1-2| &% FiERs L eSS BEELTNBC ERRIELD. BT, 2
%=, Magnier- STHREABERID ¥ — S—=UJ ICRBR
Watanabe FHELLIC, ESRRTAD Y b BHEROH
Remy, Tan PHMET—ILEITTHEL, BEOHAELISRT
Caroline S.L. Bm T S entfiFeh TG,
ZOREE T—RRET A DHEXERZIZEE |Face-to-face
L, EBTHLE2THEMET D, mA4DD5 |(partially online)
Magnier—Watanabe A (BE20N) OF—LIZREESNET, OAFNB05 & [El —,
01PC444 |Case Study Practice 2 |1.0[1-2] #£¢C k7,8 g FETRE,
Remy SHE F >S4 VR
)
The goal of this class is to help students |0AFM608 & [E—.,
feel comfortable with English written HETRE,
communication in a business setting.
Students will be able to generate written
documents with suitable vocabulary, tone and
Business . phrases. Furthermore, the English in this
01PC496 |Communication Skills | 1 | 1.0 | 1.2 ZFEAE &b xames Leslie course will be for international business,
11 s nne 50 studen’_ﬁs urged to write with a g!obal )
mindset, instead of merely translating their
thoughts from their native language.
35—
HAES HE% B2 |mom TR s | wwm | az Buna BEmE i
Seminar 1I&, F)IL—7&€ I+ & LTERESTS. |MBA-IB Student ONLY
ESHRTAT Y MIBELGEBMBIZDOULNT |0AFNI01 EF—,
DEHRL, BEOWRBHAOKAICLYBRESh | KEBETERE,
%. ®EIESpring BOLE3EIhH 1= Y ERE S FERMERAE
o ) HEAOBCHEN HARBEEOHHA) LV
2) BETEOESHRRTAT Y FORERIZDOL
. TOTLtEoTF—arvhfihhd, Bl %
TR BS, TH (aMRHT A LAR— MCESERES NG,
5 B B 2 |Seminar IO T#%, Chief Advisor@RE IO+
B R Ry X4 |RITA>TWLLA, Chief Advisorz#sH5Z &
OsS4:> x4 NTEDDIE, MBA-IBOEXHEDHTHD. #
@7;?"52(27 Bkl ABOEREESAR DS Lol
’SvMagnier— T, +2UMHEZEEL, LR—MIFELEHB
01PC601 |Seminar 1 2 1.0 1 B 15,6 ;ft b EREIFShTVWS. LR—FRIE 1) FBD
atanabe Y MMODORE (SRER. €U REE B
Remy, Tan BSEGHE, EMEE) BEU, 2 JOSIH b
Caroline S.L., K|o5 17 (R¥MNTASy b, BEHERE,
F B, AR—h A | BIFERLKR—F, BAIVE—2Pv T, B
ALY HEY, [RAVE—UYy DN OETISRET EONEN
HEH = T BEH(Z, 3) Seminar ITEB LIz &IZD
WTOBABRYDEZZELDBETNIEESH
Ly
Seminar 11 [&, Z2EMNECRZXTAOS Y D |MBA-IB Student ONLY
#EE T BHHRITHNT, Chief Advisor Ik B35 |0AFM702 & F—,
R B, FH  |8sTbhd. COBKTIE ESRRIOSI |HETRE,
ZE BB B |V FOTF—IERYAATN CENBERRS | TERNERE
B ARULY Xy >rau5.ts+—f@,@@o* Fav
aOsS4:> 7 T, FoLBROT—Y a3y T @), X0
@Z;?’gg" B e martmons LU, ILEs
2 Namnier— F—=2arvOUN—HIILETIN, ThiFTART
01PC602 |Seminar 11 2 1.0 1 ZCFULA [Pl ;f g [, 2450 Preliminary & U Interim Report
atanabe &Presentation HHKR— FFE=HIZERESH
Remy, Tan %. €39 —IF, Chief Advisor ASBEMDiEY]

Caroline S.L., X
% Bt R—HhAa
D1y FEY
HEH F

EHIRT BHEISKY, JL—TRET 1 PEA
BEUF—LDOF2— YT LEBBEDETH
2.




Seminar 111 [, BEAESRRTAS Y b
#HEE T HPITHLVT, Chief Advisor 12k B35

MBA-IB Student ONLY
OAFM703 & Rl —,

FATHOND. COBRKTIE EPRRIOD | EEBETRE,
. Y rPOETLSIUVAZRERBSEDI LD | TERRBRE
K EA FH |2 3AIcFESATLS Prelininary
Z5, F8 B2 1] |Presentation BLULHK— FOEHEELTLL
B RNy Xy |JENBEWRSAY R ELRD. EIF—TIE B
OS54, AH RPOES—FT127, F—LEADTI—VavT
. Es = ), XBMOLE 21— WEALROBE, 5
= fap— LU, TLEYTF—23avDUN—HILEFTS
01PC603 |Seminar 111 2 |10 1 BBC | BaEE vT't"'agg'er B, ChBFATIE. $EOPrelininary && U
atanabe Interim Report & Presentation Z#R— k9
Remy, Tan BFHIZEEE NS, £IF—I% Chief
Caroline S.L., X|Advisor ABHEM DY) & HIEFT BHEILY,
F BL, R—DA|TL—T2EF 4 PEASLVF—LOF21—+
YA FEY, |VTLERAEDETITS.
%H F
Seminar IV [&, 2ENESHRZXTOT S D [MBA-IB Student ONLY
HfFEZETBHHITHLT, Chief Advisor (2L B1E |0AFMT04 L R—,
TER BH, FH |8rTbhd COBRKETIE ESHRRIODT |HETEE,
ZE B BB B |V MOETLSLIUAZROBHESEIIENE | TERLERE
B R Ry BARSIYRERS HIF—TH BHOZ—
D54y KB #7127, F—LBEROT— 23y T G,
f, 4B% i XD L E 21—, MEAERDER, LV, 7
) 2= Magnier- V‘I{D?-Zﬂ)@')/\_—*f{bii:ri_ﬁf. “hi
01PC604 |Seminar IV 2 1.0 2 #=AB RERE ;j‘ FTRTIE. BED Interim & U Final Report
atanabe & Presentation #47R— bF H1DITKESh
Remy, Tan %. t=F—I%, Chief Advisor ABEMNDEY]
Caroline S.L., BF | L¥IMiT 2 AERICKY, YIL—TRE T4 0EA
B = K Bt |BEUF—ADFa— kU TLEEZEDETH
r—hAH1 5|3
reEY
Seminar V (&, ZEAES KRR TOT TS D% [MBA-IB Student ONLY
. BET BHHITHLT, Chief Advisor IZ&k B¥EE |0AFM705 & F—,
R E& TH  |pTbhd COBKTIR ESRRIOSIH (RETERE,
EZE B BB B | FEREBESE, Interim Presentation D#fEE | THBNMERE
B R kY | ENEEARAL FERD £IF—T
OS54 s % |lE BADI—F 427, FoLBXOT—Y
@Z;?’gg" B ay T JFHOUEa— B0
= ol B, BLY, TLEYTF—Yaroun—4iL
01PC605 |Seminar V 2 | 1.0 | 2 | #HCHA | BEEE =%, lagnier EF5H, CADTRTIE. 240 Interin &
Watanabe & U Final Report & Presentation ##HHR— b
Remy, Tan FHEHICEmEND. £SF—E Chief
Caroline S.L., K|Advisor AREADEY &HIHT BHEITEY,
B Bt h—hA |[TL—TRETFTAPBASLEF—LDFa—+
YA s FEY, |VTLERBEDETITS.
HH F
Eoxrx7aovy b
HEES HE% B sy R e | mesm BugE BEmE W
Hik BER ; -
EDHRRTAD Y ME, ®m#E24—LAIZEYSE |MBA-IB Student ONLY
MEh, MBA-IBTOEZEA FT—%@BLTHES |0AFM8O1 & F—,
h-HMBERETHLSICHH STV, ED | KETERE,
FRTAT Y FOBEMIE, REOEDRRICE | TERLERE
WTREEGD, BERRCEBERGTEDER
MREENEIERL, ERISERTSILICHS.
COBRBISENTIE, ROVWTAHDESHRT
3 T OCxY bERETLTWAIENBELLS.
a#g,;z %ﬁ;;ﬁ% ) £ERTOSTH R (0P
%.."‘;&~ lﬁ :\__ 2) EFEFtERF (BPD)
g,_ 4{ ;@ ;; 3) WIHEELKR— (IRR)
~, r ~ — s,
01PC701 |[Business Project 2 |80 2 FABC Pilic3 ﬁajﬁﬁ? = ' g; ggjjz_j;j; 8{;
] ’ k Z=, Magnier- 4%, Interim Presentation [Z&#&L, R
Watanabe ¥ 3 Final Report MFRTOEY L3 VHEH
Remy, Tan #imt= LTV Bh . Cheif &&U Second

Caroline S.L., X
¥ Bt

Advisor A ¥IETLTLVHZ &AY, Final
Presentation MEEEH L% S. Final
Presentation MEFREIF2053fE, ZD&IC105
DHEZESEETS.
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